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Swiss watchmaking in October 2025
Continued correction in the United States

Swiss watch exports recorded a drop of 4.4% in October, to 2.2 billion francs. This further contraction took
the cumulative result to 21.2 billion francs and slightly worsened the total decline, which is now -1.6%.

Swiss watch exports in October 2025 12 months moving average
Units CHF +5%
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Wristwatches 1.4 +0.8% 2,133.1 -4.2% o%
Other products 109.2 -7.5% m
Total 2,2423  -4.4% o
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Main markets Wristwatches by price categories
CHF +15% \
Markets (million) Change Share +10% 18.3% +9.6% +9.4%
USA 224.3 -46.8% 10.0% +5% - t28% +0.8%
China 188.5 +12.6% 8.4% 0%
Japan 180.1 -5.6% 8.0% 5% ey
Hong Kong 165.8 +2.4% 7.4% -10% 1% 2
Singapore 153.1 +6.6% 6.8% -15% Units = Value .
United Kingdom 152.6 -7.4% 6.8% 20% -14.9%
Total 6 markets 1,064.6 -14.9% 47.5% <CHF200  CHF200-500 CHF500-3,000 > CHF 3,000 Total

Results varied across price segments. The increases seen in watches with an export price of less than 200
francs (+8.3%) and those priced between 500 and 3,000 francs (+9.4%) were partially offset by the sharp
decline observed in watches priced at over 3,000 francs.

Performance was also uneven across the various markets. The sharp correction in the United States (-46.8%)
continued, negatively impacting the overall result. Conversely, exports to China (+12.6%) increased for the
second month in a row. Japan (-5.6%) extended the negative trend that began five months ago, while Hong
Kong (+2.4%) and Singapore (+6.6%) continued to grow. The United Kingdom fell back by 7.4%. Finally, the
United Arab Emirates (+39.8%), France (+10.8%), Germany (+3.9%) and Italy all achieved significant growth.

Allthe figures released by FH refer to exports data and not to sales to end-consumers. Differences between these two types of data may therefore exist. These data must
be regarded as consolidated figures gathering export results from all Swiss watch companies. They obviously cannot reflect the individual results of one particular company
or k§Iroup of compalnies, knowing that business activity may greatly vary from one to the other. The data can be subsequently revised or adjusted. The most recent
publications prevail.



