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Swiss watchmaking in September 2025
Significant correction in the United States

Swiss watch exports in September contracted by 3.1% year-on-year, to 2.0 billion francs. This downward
movement took cumulative exports for the first nine months of the year to 19.0 billion francs, an overall
decline of 1.2%.
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United Kingdom 173.3 +15.2% 8.7% o
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All price segments except for watches with an export price between 500 and 3,000 francs (+4.2%) saw a fall
in exports in September. Watches priced at over 3,000 francs (export price) declined by 3.4%, while those
under 500 francs fell sharply, by 15.6%.

Most markets saw marked increases in September, but these were cancelled out by the huge correction in
the United States (-55.6%). Without this expected but nonetheless extraordinary development, Swiss watch
exports would have grown by 7.8%. In detail, the United Kingdom rose to the top of the ranking, with growth
of 15.2%. Conversely, Japan continued on a downward trend (-7.9%), though the decline was more moderate
than during the previous four months. Hong Kong (+20.6%), China (+17.8%) and Singapore (+8.3%), however,
showed renewed dynamism. The situation proved less positive in the rest of Europe, particularly in France
(-3.5%), Germany (-14.6%) and Italy (-3.9%). Other regions, including South Korea (+21.5%), Australia
(+14.2%), Mexico (+44.1%) and India (+28.3%), posted strong growth.

Allthe figures released by FH refer to exports data and not to sales to end-consumers. Differences between these two types of data may therefore exist. These data must
be regarded as consolidated figures gathering export results from all Swiss watch companies. They obviously cannot reflect the individual results of one particular company
or k§Iroup of compalnies, knowing that business activity may greatly vary from one to the other. The data can be subsequently revised or adjusted. The most recent
publications prevail.



