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CASIO

CITIZEN

CARTIER

BVLGARI

ROLEX

OMEGA

SEIKO

GUCCI

CHANEL

HERMES

“ ”
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Well-known brands (ranking 1 10)
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BURBERRY

TIFFANY

COACH

LOUIS VUITTON

FRANCK MULLER

SWATCH

DIOR

DUNHILL

agnes.b.

ck CALVIN KLEIN

Wristwatch Consumer Awareness Survey 2012 / Favorite brands

Well-known brands (ranking 11 20)
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FENDI

TAG HEUER

Paul Smith

DIESEL

FOLLI FOLLIE

EMPORIO ARMANI

LONGINES

HAMILTON

HARRY WINSTON

RADO

Wristwatch Consumer Awareness Survey 2012 / Favorite brands

Well-known brands (ranking 21 30)
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CHAUMET

CHOPARD

PIAGET

Montblanc

Marc by Marc Jacobs

Wristwatch Consumer Awareness Survey 2012 / Favorite brands

Well-known brands (ranking 31 35)
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Men

Men:20’s 

Men:30’s 

Men:40’s

Men:50 and above

Women

Women:20’s

Women:30’s

Women:40’s

Women:50 and 

above

TOTAL 

“ ”
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by region, and by watch movement preference

TOTAL

Tokyo,Kanagawa,Chiba,

Saitama

Other area than above

Hand-wound

Self-winding

Quartz

“ ”
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Reference data Well-known brands Ranking 2010 VS 2012

* “NEW brand” is one newly added to the choices effective the 2012 survey.


